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1- Management, Spirituality & Religion- Academy of Management
2- Interest Group
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3- Riphah International University
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4- Heriot-Watt University, Dubai Campus

5- Durham University

6- Markfield Institute of Higher Education

7- London School of Planning and Management

8- Tyson Center for Faith and Spirituality in the Workplace, University of Arkansas
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9- L.I.F.E. - Leading the Integration of Faith and Entrepreneurship, Miami University
10- Universitas Islam Indonesia
11- Universitas Indonesia
12- Universiti Utara Malaysia - Islamic Business School
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13- INCEIF University

14- ISRA Institute

15- International Institute of Islamic Thought

16- Journal of Islamic Business and Management
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17- International Journal of Islamic and Middle Eastern Finance and Management

18- Journal of Management, Spirituality & Religion
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21- Asian Journal of Islamic Management

22- International Journal of Islamic Marketing and Branding
23- Journal of Islamic Marketing

24- International Journal of Middle East Studies

25- Middle East Studies Association of North America
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26- International Conference on Islamic Business

27- International Conference on Islamic Studies, Law and Management
28- Institute for Technical and Academic Research

29- International Academic Research Forum
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30- Global Islamic Marketing Conference
31- International Conference on Islamic Marketing and Branding
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